
 

INSIDE OUT TORONTO LGBT FILM FESTIVAL JOB OPPORTUNITY 

SOCIAL MEDIA COORDINATOR (Term Contract) 
 

Inside Out, presenter of the annual Toronto LGBT Film Festival, is seeking an experienced 

Social Media Coordinator to administer all social media and digital communications 
strategies at the 2019 Toronto LGBT Film Festival.  
 
Reporting to the Marketing and Outreach Manager, this individual will manage and audit 
Inside Out’s social media and other digital platforms, develop a detailed calendar for cross-
platform postings, and create a document outlining best practices and policies. The 
successful applicant must have strong interest and experience in social media and 
communications. 
 

This position is in partnership with the Ontario Job Creation Partnership (JCP) program 
provided by Employment Ontario. 
 

Responsibilities will include: 
  

• Producing compelling content and templates for Inside Out’s social media and 
digital platforms including Facebook, Twitter, Instagram, e-Newsletters, website 
and listings 

•  Scheduling and monitoring content across all of Inside Out’s social media platforms 
and newsletter 

•  Responding to public queries made via Inside Out’s social media and digital 
platforms 

•  Working with the Marketing Manager and Video/Photo team to facilitate and 
produce high-quality content for Inside Out’s festival campaigns, and ensure 
content is delivered and posted in a timely manner 

• Managing internal approvals and review of content and copy 
• Assisting in the execution and fulfilment of Inside Out contests, giveaways, co-

presentations and other digital campaigns 
• Working with the Sponsorship team to ensure all corporate partnership social 

media deliverables are fulfilled as contracted 
• In collaboration with Marketing Manager, updating content on website and assist in 

monitoring content development with external website developers 
• Working with the Marketing team for pre-, mid- and post-festival social media 

strategies, ensuring there is constant coverage and monitoring during the festival; 
delegate tasks to Social Media interns and festival volunteers as needed 

• Attending festival events for live postings and/or supporting event execution and 
promotion via social media 

•  Assisting in management of social media promotions budget 
•  Assisting in tracking and reporting on social media and email analytics 



 

•  Completing a festival post mortem report with detailed analytics including traffic, 
reach, views, ROI on paid initiatives, major successes and areas of improvement 

•  Assisting with other marketing and outreach duties as assigned 
 

Required Skills and Experience: 
 

• Min. 1 to 2 years social media content planning, creation and management 
experience in a professional setting 

• Post-secondary education or equivalent experience in digital marketing, online 
community engagement or a related field 

• Experience using content management systems (CMS), email platforms, and 
customer relationship management tools (basic HTML skills and basic image editing 
skills an asset) to optimize marketing effectiveness 

• Proficiency in Adobe Creative Cloud (Photoshop, InDesign, Acrobat, Illustrator) a 
strong asset 

• Proficiency in Microsoft Office and MAC OS Platforms 
• Exceptional written communication skills 
• Strong understanding of various social media platforms and best practices 
• Familiarity with trends in digital standards, best practices, accessibility and usability 
• Ability to problem-solve and resolve conflicts, with a positive and professional 

attitude 
• Excellent project management skills and attention to detail 
• Ability to multitask with quick deadlines in a busy environment 

 

 

Eligible Participants 

  

To be eligible for Ontario JCP, individuals must meet the EI Act’s definition of an “insured 
participant”. When they apply for assistance, they must be unemployed and legally 
authorized to work in Canada (Canadian citizen or permanent resident) and either: 
 

• Have a current claim for employment insurance benefits; or 
• Have a previous claim whose benefit period ended in the preceding 36 months; or 
• Have a previous benefit period that began in the preceding 60 months, during 

which the individual was paid maternity or parental benefits, after which they left 
the labour market to care for a newborn or newly adopted child and are now 
seeking to re-enter the labour market. 
 

For more information, visit: https://www.ontario.ca/page/ontario-job-creation-
partnerships 

 

https://www.ontario.ca/page/ontario-job-creation-partnerships
https://www.ontario.ca/page/ontario-job-creation-partnerships


 

CONTRACT DURATION: 7 months, full-time beginning as soon as possible. Please include 
your availability in your cover letter.  
 

DEADLINE FOR APPLICATIONS: 5:00 PM EST, MONDAY, MARCH 25, 2019 

We strongly encourage early applications. We will be following up with candidates of 
interest as applications are received.   
 

Interested candidates should send a resume and cover letter as one PDF document, 
indicating where you saw the posting, to: inside@insideout.ca. Remember to include your 
availability in the cover letter. Please put “Social Media Coordinator” in the subject line of 
the email. 
 

Inside Out thanks everyone in advance for their interest. Only those selected for an 

interview will be contacted. No phone calls please. 
 

Inside Out is committed to access and equity, which includes a commitment to 

diversity and inclusion among its staff, board and other volunteers. We consider experience 
working with LGBTQ2S+ communities to be a strong asset.  
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